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Website Activity 
  
Website Analytics  
We track Website traffic via a basic free service called Google analytics which gives basic information.  
 
The below has been taken from Google analytics regarding the BACCN website. 

 
 
 
The majority of visits over the entire period were to visit online conference 2022, abstract preparation and 
why/how to join BACCN. 
 
 

Social Media  
 
The data below is taken from 13 March 2022 08 June 2022 
 
Twitter: Total Followers 10,811 

We have had an increase of 211 followers since 12 March. Below is a summary of monthly trends, 
growth in followers, and impressions. 
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Facebook: Total Followers 7,670  
 
We have had an increase decrease in followers of 37 since 12 March 2022. Below are a number of graphs taken 
from Facebook which shows the trends in followers and views and page likes between March and June. 
 
Page Followers  

 
 
 
 
 
 
Page Views 
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LinkedIn: Total Followers 654  
 
We have had an increase in followers of 10 from 13 March. 
 
 
Instagram: Total Followers 1,216 
 
We have had an increase in followers of 15 from 13 March. 
 
 

Social Media Posts 

BACCN support team use SM to promote events, grants and membership. 
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E-mail Marketing 
We use both MailChimp and Campaign Monitor for BACCN email marketing (this is separate from 
BACCN Conference marketing). 
 
Newsletter (MailChimp)  
Mailchimp is primarily used to send the BACCN member newsletters, targeted adverts which we 
design for our corporate/sponsorship partners (to opt-in recipients) and ad hoc promotions. 
 
Engagement (with Mailchimp Audience) compared to May 26 

• 45% often (vs 47%)– highly engaged contacts who often open and click emails 
• 22% sometimes (vs 22%) – moderately engaged contacts who sometimes open and click emails 
• 32% rarely (vs 30%)– not very engaged contacts and rarely open and 

click emails  

 
Campaign Monitor  
This is primarily used for BACCN Conference marketing. 

 
 
 
BACCN – Support 
 
 
Sarah Gilliland – Membership Secretary 
Sarah will be your prime point of contact for BACCN support with backup from Rachael Scott and 
Leona Waggott. 
 
support@baccn.org t: 0844 800 8843 
 
Tracey Christy – Director 
Tracey will oversee the provision of BACCN services 

traceychristy@echoevents.org t: 0191 241 4523 

mailto:support@baccn.org
mailto:traceychristy@echoevents.org
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